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Program Information

• cultivated blueberries

• honey

The U.S. Department of Agriculture (USDA)
oversees several national research and promotion
programs for individual agricultural commodities.
These self-help programs are designed to maintain
and expand domestic and foreign markets for
agricultural commodities.

• mushrooms

• peanuts

• popcorn

• potatoes

• watermelons

• Hass avocados

A program for mangos is also under consider-
ation.

Currently, there are eight promotion programs for
fruits, vegetables, and specialty crops:

The programs are requested by industry and
usually do not take effect until they are approved
in a national referendum by those who would be
covered by the program. Designated segments of
the industry pay assessments to the board which
uses the funds to administer the program as well as
to reimburse USDA for the cost of its oversight.

The programs are administered by boards, usually
composed of producers, handlers, processors,
and/or importers, who are appointed by the
Secretary of Agriculture from industry nomina-
tions.

Highbush Blueberries: Under the program,
assessments are collected by the U.S. Highbush
Blueberry Council on cultivated blueberries
grown in and imported into the 50 states, the
District of Columbia, and Puerto Rico. Produc-
ers and importers pay an annual assessment of
$12 per ton, which generates approximately $1
million annually to conduct generic consumer and
industrial market development activities in the
United States and abroad. The Council consists
of 13 members and their alternates.

Honey: Under the honey program, domestic
producers and importers pay to the National
Honey Board an assessment of 1 cent per pound
of honey produced or imported. The board uses
these funds, which total about $3 million annually,
to conduct research and promotion projects in
the United States and selected foreign countries.
Approximately 3,300 producers and 350
importers pay assessments under the program.
The board consists of seven producers, two
handlers, two importers, one officer of a market-
ing cooperative, and their alternates.

Hass Avocados: Approved in September 2002,
the Hass avocado program will work to increase
U.S. consumption of Hass avocados. A 12-
member board will administer the program under
USDA supervision. The program will cover fresh
domestic and imported Hass avocados. Exports
of domestic Hass avocados will be exempt from
assessments. The initial assessment rate will be
2.5 cents per pound, gathering nearly $9.8
million annually.  Elections of producer and
importer nominees to serve on the board is
currently being conducted. Assessment collec-
tions began on January 2, 2003.



Contacts
The U.S. Department of Agriculture (USDA) prohibits
discrimination in all its programs and activities on the basis
of race, color, national origin, sex, religion, age, disability,
political beliefs, sexual orientation, or marital or family
status.  (Not all prohibited bases apply to all programs.)
Persons with disabilities who require alternative means for
communication of program information (Braille, large print,
audiotape, etc.) should contact USDA’s TARGET Center at
(202) 720-2600 (voice and TDD).

To file a complaint of discrimination, write USDA, Director,
Office of Civil Rights, Room 326-W, Whitten Building, 14th
and Independence Avenue, SW, Washington, DC 20250-9410
or call (202) 720-5964 (voice and TDD).  USDA is an equal
opportunity provider and employer.
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For more information, contact the Research
and Promotion Branch, Fruit and Vegetable
Programs, Agricultural Marketing Service,
U.S. Department of Agriculture, 1400
Independence Avenue SW, Stop Code
0244, Washington, D.C. 20250-0244.
Telephone (202) 720-9915. Fax (202) 205-
2800. E-mail: Margaret.Irby@usda.gov.
Internet: www.ams.usda.gov/fv/rpb.html.

Peanuts: Peanut producers pay to the National
Peanut Board an assessment of 1 percent of the
price paid for all farmers’
stock peanuts sold. The
program generates
approximately $10 million
annually. The board,
which consists of 10
producer members and
their alternates, conducts promotion and re-
search projects in the United States and
abroad.

Popcorn: Processors of more than 4 million
pounds of popcorn per year pay an assessment
rate of 6 cents per hundredweight to the Pop-
corn Board. Assessment income totals about
$500,000 annually. In 2000, the board also
received about $370,000 from USDA’s
Foreign Agricultural Service to promote pop-
corn in foreign countries. Thirty-five processors
pay assessments under the program. The board,
which began operating in 1998, is composed of
nine processors.

Potatoes: The National Potato Promotion
Board collects 2 cents per hundredweight on all
Irish potatoes handled in the United States. The
board’s annual assessment income is about $8
million, which is paid by producers of 5 or more
acres of potatoes and importers of potatoes and
potato products. The board, which has been in
operation since 1972, promotes potatoes and
potato products in the United States and in the
Far East, Central America, and South America.
The board is composed of 102 producers, 4
importers, and 1 public member.

Watermelons: Watermelon producers with 10
acres or more, importers of 150,000 pounds or
more, and handlers pay
assessments to the National
Watermelon Promotion
Board. Producers and
handlers each pay 2 cents per
cwt., and importers pay 4
cents per cwt. The board uses
the $1.3 million it collects to
conduct production research,
and to promote watermelons to consumers and
retail food service operations.

Mushrooms: Producers and importers who
produce or import, on average, over 500,000
pounds of mushrooms for the
fresh market annually pay an
assessment of 0.25 cent per
pound to the Mushroom
Council. With an  annual
income of approximately $2
million, the council conducts
consumer, food service, and
retail promotions in the United States. Nearly
150 producers and 5 importers pay assessments
under the program. The council consists of nine
producer members.

Notes


